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Industry Roundtable:
Food marketing regulation in Canada

On the occasion of WFA Global Marketer Week in Toronto, the International Food and Beverage Alliance (IFBA), the Association of
Canadian Advertisers (ACA), and the World Federation of Advertisers (WFA) will host an industry roundtable, aligning the global and
local industry agendas with a view to navigating the ongoing threat to food marketing-self regulation in Canada.

1. WELCOME 14:00
- Introductory statement by Rocco Renaldi, Secretary-General, International Food and Beverage

Alliance (IFBA), including a scene-setting of the global state of play of food marketing regulation.

2. LOCAL STATE OF PLAY 14:10
- Judy Davey, VP Media Policy and Marketing Capabilities, ACA will present on the history of the

regulatory threats to food marketing self-regulation in Canada. She will outline how industry has
evolved to meet these threats to date with the 2021 launch of the Code and Guide for the
Responsible Advertising of Food and Beverage Products to Children.

- Erin Bonokoski, Vice President and Bridget Howe, Senior Consultant with Crestview Strategy
will chart the twin ongoing threats to food marketing self-regulation in Canada which seek to
replace the 2021 Code and Guide: the Health Canada consultation and Bill C-252. They will provide
greater clarity on the current industry campaign to meet these challenges.

3. ROUNDTABLE DISCUSSION 14.30
Industry representatives will discuss challenges and ongoing strategy with regard to:

- Alignment of global and local industry outlook on objectives
- Understanding of the potential impact of any resulting Canadian legislation on the global
regulatory dimension

4. POTENTIAL ACTIONS 15.30

Industry representatives will agree on stakeholder engagement and awareness raising actions going
forward, with clarity on timeline and ownership.

S. CLOSING REMARKS AND ANY OTHER BUSINESS 15:55
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https://acaweb.ca/en/resource/code-guide-responsible-advertising-of-food-beverage-to-children/
https://acaweb.ca/en/resource/code-guide-responsible-advertising-of-food-beverage-to-children/
https://www.canada.ca/en/health-canada/programs/consultation-restricting-food-advertising-primarily-directed-children.html
https://www.parl.ca/legisinfo/en/bill/44-1/c-252
https://crowdcomms-ltd.reg.crowdcomms.com/gmwtoronto/register
https://wfanet.org/l/library/download/urn:uuid:d31ab90f-5d9a-42e2-9f15-fe7ac6982aae/global_marketer_week_toronto_may15.pdf
https://forms.office.com/pages/responsepage.aspx?id=3LzhkxCqRU2FiYcFcUFkZWwnOw08qOZNtscUoVOmVUxUQVUwWUc5VkJUTDdXUVNESU81QjY3VjFUTy4u

